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Previous Work

Kwanda Konke

KwandaKonke 2

Kwanda y _ e
Konke

Platinum

Yankees Blue

H#LF2A44 #ESE1E6
R=203 G=160 B=82 R=220 G=225 B=230

RGB; 31,42, 68 RGB: 203, 160, 82 RGB: 229, 225, 230

CMYK: 91, 81, 48, 47 CMYK: 21,38, 79,1 CMYK:9,9,5,0

Pantone: 633 C Pantone: 7407 C Pantone: 663 C
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Previous Work
Kwanda Konke Stokvel Managers

Wehsite Design & Digital Branding

Kwanda Konke was created to help South African save in digital financial | =

space. The site empowers members to manage, monitor, and grow their A

collective funds with tools designed for transparency, convenience, and soers R
tr“st_ Inancial Power" < \

The homepage features a bold headline and value-focused call-to-action that
immediately communicates the platiorm’s promise: unlocking financial —
strength for stokvel communities.

With sections covering “How it Works,” “Our Solutions,” and partner
showcases, the design prioritizes intuitive navigation, responsive design
across devices, and clear engagement touchpoints. A pop-up info feature
allows users to explore services without disrupting their journey, while the
live quote request option simplifies onhoarding.

This project demonstrates my ability to blend fintech sensibilities with user- Click Here
centered ﬂeSign, delivering d (Ilgltal solution that balances financial to view site
seriousness with aﬂcessmle. cﬂmm““iw-liTSI Storvmlli“g.



https://xd.adobe.com/view/461ae370-6a3e-45ce-8d59-1b16c41bec30-1349/
https://xd.adobe.com/view/7f130abe-16bf-4e7a-b63b-00a54e3fb50f-2a40/screen/bf881b03-41a7-437c-85be-7daae2eca842
https://xd.adobe.com/view/7f130abe-16bf-4e7a-b63b-00a54e3fb50f-2a40/screen/bf881b03-41a7-437c-85be-7daae2eca842
https://xd.adobe.com/view/7f130abe-16bf-4e7a-b63b-00a54e3fb50f-2a40/screen/bf881b03-41a7-437c-85be-7daae2eca842

Previous Work
Lux Africa Tours

Website Design & Digital Branding

| designed and developed the full website for Lux Rfrica Tours, a
curated travel experience platform specializing in immersive
luxury tours. Built for discerning local and international
travelers, the site offers seamless tour discovery, detailed
itinerary previews, and direct booking options—all wrapped in a
luxury visual aesthetic.

The homepage immediately captivates with a cinematic hero
section that highlights Africa’s natural beauty and cultural
richness, paired with a tagline that emphasizes hespoke, guided
experiences. The use of rich earth tones, inmersive visuals, and
elegant serif fonts establishes a refined and aspirational tone

from the start.
c"ck Here This project illustrates my ahility to create experience-led
fo view site tourism platforms that blend compelling design with

functionality-enhancing user confidence through visual
consistency, hooking simplicity, and brand-aligned storytelling.


https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa
https://luxafricatours.shop/
https://luxafricatours.shop/
https://luxafricatours.shop/
https://luxafricatours.shop/
https://luxafricatours.shop/

Previous Work
Property Goddess

Wehsite Goncept & Landing Page Design

| designed a luxury-inspired landing page for Property
Goddess Africa, a premier property facilitation and
project management brand specializing in high-end
mansions for TV productions, events, and exclusive
bookings.

The site is currently in its launch phase, with a "CGoming
Soon" interface that establishes a strong first
impression through a striking visual of a contemporary
architectural estate layered with the brand’s signature
gold-accented logo.

The design prioritizes elegance, sophistication, and
clarity—reflecting the premium nature of the
business-while also integrating a live chat feature to
maintain client engagement even hefore the full site

cl k H launch. The full website is Slill_ill uevelom_nent, witha
Ic ere focus on seamiess user experience and visual
10 view site storytelling to match the client’s luxury service

offering.


https://www.propertygoddess.africa/
https://www.propertygoddess.africa/
https://www.propertygoddess.africa/
https://www.propertygoddess.africa/
https://www.propertygoddess.africa/
https://www.propertygoddess.africa/

Previous Work
Kiki’s Armour of God

Wehsite Design & Interactive Experience

| created a playful, purpose-driven website for Kiki’s
- Armour of God, a children’s book brand dedicated to
e | equipping young readers with Biblical principles to
build confidence, courage, and resilience. The site
reflects the vibrant energy and educational intent of
the series, featuring sections for the story’s
background, a hook cover design competition,
pre-order options, and downioadable resources.

With bright, child-friendly visuals and clear user
pathways, | designed the interface to engage hoth
children and parents alike-encouraging interaction,
creativity, and community involvement. The countdown
timer on the homepage builds excitement around the
official launch and upcoming events. This project
c“ck Here showcases my ability to biend storytelling with
functionality in a digital space, tailored to
1o view site youth-focused content and values-hased messaging.



https://www.kikiwarrior.com/
https://www.kikiwarrior.com/
https://www.kikiwarrior.com/
https://www.kikiwarrior.com/
https://www.kikiwarrior.com/
https://www.kikiwarrior.com/
https://www.kikiwarrior.com/

Previous Work
Catwalk Youth Development Agency

Wehsite Design & Digital Branding

| designed and developed the full website for Catwalk Youth
Development Agency (CYDA), a non-profit initiative empowering
youth through creative expression, modeling opportunities, and
community development. My role spanned the complete design
process—from branding and layout to UX strategy-ensuring the
site reflects the vibrant energy and social mission of the
organization.

The website biends bold visuals with accessible navigation,
creating an inviting digital space for showcasing models,
promoting events, and highlighting community work. Features
like downloadable portiolios, donation pathways, and a
spotlight on eco-minded creatives support both engagement
and growth. | focused on designing a layout that feels youthiul
yet credible, enabling CYDA to connect authentically with both cllﬂk Here
young audiences and supporters.

to view site

This project highlights my ability to create purpose-driven web
experiences that bridge creativity with social impact, using
clear visual storytelling and an intuitive user journey.


https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa
https://catwalksa.wixsite.com/catwalksa

Augmented Reality by CWS Poetic Artistry
(Scan QR codes with iPhone for full immersive experience)




CWS Poetic Artistry created examples:

e |lifa Lethu

Phone Example

Computer Example

llifa Lethu “our inheritance”

Is a body of work by the artist
Masonwabe Ntloko and Airloom
released on 22/09/22, The AR
experience was created to get clients
engaged with the event poster
wherever they saw it, be it on a Cell
phone or Computer.



* Morda\Asante |l

Morda \ Asante Il a body of work
released by Bongani Mohosana on
Asante 2"d birthday on the 29/09/23.

The AR experience was created to
bring the consumer into the body of
work with a combination of having it
appear in a box with the teaser
audio playing at the same time.

Phone Example



CWS Poetic Artistry created examples:

e Africa Fest 23

Africa Fest 23 X SAMA 29 was a
Amapiano based event that was
combined with the SAMAs 29
award ceremony.

Two AR experiences were created.
One was for each of the
influences gift boxes as an
additional experience when
opening the package. A separate
assets was made to showcase
how the experience can be used

Phone Example Gift Box to push customers to varies
destinations (Webticket Site)
through interacting with the AR
elements.



CWS Poetic Artistry created examples:

* Afrocapital: Sounds of Africa

Afrocapital: Sounds of Africa, is an
event that focuses on three genre’s
of music being Afrotech, Amapiano
and Afrobeats

The AR experience was created to
bring the consumer into the vibe the
event would encapsulate, as well as
make them aware of the kind of
music that would be played at the
event.

Computer Example



CWS Poetic Artistry created examples:

e Sure Point

Sure Point is a company focused on
store signage as well as below the
line procurement for various
companies.

The AR experience was created as a
gimmick showcasing to any customer
the business logo animation which
spoke towards how the company is
able to acquire any below the line
items.

Business card Example



More immersive experiences







e Z -2 -3 0

> O - 2Z - mT -r

rr

nw e Z —-I -

GRAPHIC DESIGNER

CEEHLE WAYNE SUNTELE

POETIC ARTISTRY (PTY) LTD

Come Jaste Africa

AFRICAN ¢« FOOD « CULTURE « HERITAGE ¢ LIFESTYLE

DESIGNED BY



STILL € O0Ky NG,
PRODUCTS 71

Az,
170 Viy
FAVILY GETS )

Alrican /oao'products . th,
m,,’::,n//ne feels upensi ve ande
We've removed ihe ¥ bigges, b,

¢

vo mn&&"s‘-_’
We give you the fuly (Oolk/r.

tknow how, 'blstg'!liew
4‘% .

» mnlulblr\t{f
%}%’/y !ra/n/ng_

ired of high cop,y,
’M/J/":‘fl"%

"‘%’Mﬁi{r_’@;

s!ac/e_g. 2

s,
'mﬁ“’/[fllﬂﬁl our g,

F<3o ”7”,
ey,
d ”’llil
e,

omer commlss/on /12%}

BONUS: 6 Extrg Months of Platfo,.,h
Support

‘278, 256 2718 x
vy l‘r-mlm-.vm:m-u,ra-.lhlrn-m
Aopyy Vo HNCLS e e,

w.co.za bronre

e
frs Rile
Vinnara ., Fage

BRONZE p

1c .'I\?IC'I:' =

50 Product L/s.'/ngs

keting Toolky
/5;,,,",4&55:)
Monthly Zoor, rrzim'ng
(1st Month Fr, £)

rt Tearn Access
o A FREE)




QZ -2 -3 W

> O -2 = m M =—- ™~

- r

w2 =TI -

GRAPHIC DESIGNER

CEEHLE WAYNE SUNTELE

POETIC ARTISTRY (PTY) LTD

Q.

ACTIVATION MOCKUP

DESIGNED BY










QZ - @@QZ -3 W

O=-2Z = m N = =

-~ >

weZ=I-H

GRAPHIC DESIGNER

CEEHLE WAYNE SUNTELE

POETIC ARTISTRY (PTY) LTD

HI/EIDO

CARD TENT MOCKUP

DESIGNED BY










QZ - QZ-3w

> O - 2 = m 7 =— P~

F

w@Z=-I-

GRAPHIC DESIGNER

CEEHLE WAYNE SUNTELE

POETIC ARTISTRY (PTY) LTD

DRUM MOCKUP

DESIGNED BY



DRUMROLL, PLEASE













	Slide Number 1
	Slide Number 8
	Slide Number 13
	CWS AR.pdf
	Slide 1
	Slide 2: CWS Poetic Artistry created examples:
	Slide 3: CWS Poetic Artistry created examples:
	Slide 4: CWS Poetic Artistry created examples:
	Slide 5: CWS Poetic Artistry created examples:
	Slide 6: CWS Poetic Artistry created examples:
	Slide 7

	CWS Portfolio Come taste Africa.pdf
	Slide 1
	Slide 2
	Slide 3




